
TOM FOWLER
CV

PERSONAL
Nationality
	 British

Address
	 27 Chisenhale Road
	 Bow
	 London
	 E3 5QY	
Email
	 tom@tenlondon.com

Site 
	 www.tenlondon.com

Phone 
	 07905 299 308

EDUCATION
RHS Certificate in Horticulture (Level 2)
	 Capel Manor College (2010)

BA (Hons) Interior Architecture
	 Ravensbourne College (1996)

BTEC National Diploma Spatial Design  		
	 University for Creative Arts (1993)
	 (formerly KIAD Rochester)

APPLICATIONS	
	 Illustrator
	 Photoshop
	 InDesign
	 Vectorworks 2D/3D
	 Dreamweaver

EMPLOYMENT
February 2008 - Current
Freelance

	� Ogilvy: BAT / Ford / Kodak / Kraft 
Figtree: HTC 
The Team: Syngenta 
Portland: Chivas 
Lunch: Uniqlo / River Island / Red Bull

	 Arnold KLP: Nokia / Total / Coke 
	 Cheil: Samsung 
	 KSS Architects: Various  
	 Circle Design: Emarat
	 Zebra Projects: Alsahaya 
	 Others: Wacom / The Farm / Annina Vogel

June 2002 - February 2008
Zebra Projects Ltd 

	 Clients: Tesco / Arcadia / Debenhams 		
	 Alshaya / Magasin Du Nord / Utilif 
	 Baugur / Rubicon / Monsoon-Accessorize 
	 Robinsons / Les Néréides / Made

March 2001 - June 2002
Freelance web & graphic design 

	 Clients: EGL Group Ltd / Sentinel IT  
	 Liftout Industries / ING Barings  
	 Wild at Heart

November 1999 - March 2001
Colour Connection print & pre-press

	 Clients: Cucina Direct / First Choice  
	 Holidays / Sunday Business / Thomas Cook

REFERENCES	
	 On request
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PERSONAL HISTORY
A freelance designer currently working on both spatial and graphic-based projects.

Now at senior level, I’ve worked in various disciplines, including traditional print, interior architecture and graphic 
design. This experience, together with a sound knowledge of design history and a healthy interest in culture of all 
kinds, allows me to approach the design process from a different perspective to most.

I have a love of nature and the outdoors generally, and in particular the ability of well designed public spaces, 
landscapes and structures to enhance not only the immediate environment, but also the emotions of the observer 
and user. 

INTERESTS
Music, food, literature, landscapes, clean air & classic cars. 

ADDITIONAL 
INFORMATION
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